
Marketing 

Advertising & 

Communications
"WE SELL RESULTS"



Maximising marketing 

results is about capturing 

and channeling the power 

of full integration

The Key



Our unique selling proposition 

Strategic Development 

Business / Marketing Planning 

Creative Development 

Production

Content Development 

Digital Marketing Implementation and 

Management 

Media Buying 

Copywriting 

Social Media 

Sales Support 

Client Relations 

Newsletters 

Consumer Engagement 

Promotions 

Database Building and Management 

App and Web Development 

Analysis and Reporting 

All integrated per account and 

working together for optimal 

business results 

We pride ourselves on being 

results focused, fair and

accountable to our clients

Operate under a fixed price retainer

Operate under full and open contracts

Work to client budgets

Provide quotes on key tasks and activities

Operate to quote or we cover any overs

Highly engaged in budget planning and

management

Full Services Provider Fixed Priced Services 



Our Story

Established in September 1999 

Macrison was the concept of owner / director Joan MacDougal, who when a senior exec for Telstra 

and American Express was often frustrated at the lack of business focus and accountability of their 

agencies. Invariably she found their output expensive and lacking in results. 

Macrison insists on bringing marketing to the board table. Marketing should never be an afterthought. 

It must be at the forefront of business planning. Only then can a business achieve its sales and 

marketing objectives. Working with companies like the University of Western Sydney, Sydney 

Markets, Cox's Rd Mall and more, we have been able to undertake marketing that achieves results in 

line with the business's real expectations. 

We focus on your business requirements before anything else. 

We're also about service! We get that sometimes the hardest thing about marketing is quality 

implementation.  

We have three core brand guidelines in our service of customers... 

1) Get in and get it done well 

2)Be fair and equitable in all our dealings 

3) Innovate and excite in all we do 



Our shopping Centre Approach 

Consumer and Tenant Centric

1 Tenant specific digital and social marketing 

Promotions 2 

3 High Market Intelligence Loyalty 

4 Rich consumer Data 

5 Tenant & consumer centric EDM's 

6 
Creative, content, production, design 

7 
Technology & Innovations 

8 
Tenant centric website 

9 
Center centric App 

10 
Detailed analytics and reporting 

All integrated and working with and off each other for greater success



Our shopping Centre Approach 

Consumer and Tenant Centric

1. Tenant specific digital and social marketing 

Making marketing meaningful and relevant for tenants in 

a shopping centre can be challenging. One of the services 

we offer is personalising social and digital marketing per 

tenant. However, we tie it back to the centre. For 

example, we like to build the branch manager's profile 

into our communications. 

We have found it very powerful if customers know and 

can recognise the branch manager when in store. The 

more personal relationships we can build between 

tenants and consumers, the more repeat traffic we are 

able to generate. 

We build tenants brands and profiles through the centre 

digital and social presence. This both humanises the 

centre as well as raising and personalising the profile of 

each individual tenant.



Our shopping Centre Approach 

Consumer and Tenant Centric

2. Promotions 

Promotions are a vital tool in attracting customers, building meaningful data and using the data to better communicate 

the key messages of the centre and the individual tenants. Running good promotions is essential to building a strong and 

integrated approach to marketing. 

Once a solid database of individual consumers is created in total and per tenant, we can use this data to drive up 

business. We have an immediate source of information and survey respondents. 

We can show entry data per tenant. We can use the characteristics of the entry data per tenant to better communicate 

digitally and socially. The centre database is also the platform for the electronic EDMs which help the centre and the 

tenants to be top of mind with existing and potential consumers.                                                                           

In 9 months have built a database of 1500 

consumers from scratch. We have taken their 

Facebook presence from 0 to 730 engaged 

consumers We communicate at least daily via 

social media to a highly targeted audience We 

have a constant digital / Adwords / 

remarketing campaigns 

In 3 years we have built a database of 80,000 

consumers from scratch We have taken their 

facebook presence from 0 to 3,500 engaged 

consumers We communicate at least daily via 

social media to a highly targeted audience 

We have a constant digital / Adwords / 

remarketing campaigns  



Our shopping Centre Approach 

Consumer and Tenant Centric

3. High Market Intelligence Loyalty 

At Macrison we believe that good marketing should always be about generating greater revenue and profit 

opportunities for our clients. When it comes to loyalty, we have developed smart ways to use incentive-based 

marketing to maximise margins and profits while increasing customer satisfaction. 

In addition, the unique nature of our system provides very rich and detailed consumer data. This will add enormous 

value to tenants when looking for unique and innovative ways to improve their businesses. Information is king and it 

is our aim to give the centre and its tenants as much information as possible for better decision making. 

                                                                    

Centre receives all transactional 

data.  It also profits from the  

treasury function 

Product specific / business 

intelligent  points allocation 

Self determining redemption 

and discount options 



Our shopping Centre Approach 

Consumer and Tenant Centric

4. Rich Consumer Data 

A key ingredient to successfully integrating marketing is to know and use as much information on your clientele as 

feasibly possible. Important objectives and associated messages flow across digital and traditional advertising. they 

are reinforced in social media and EDM's.  It ensures consistency in messaging across the mix of mediums used in all 

aspects of a businesses marketing and communications.  The table here demonstrates the power of integration and 

rich data in the way a business pushes out and engages the market place. If further defines the inputs a company 

can expect from doing this well.                                                                 



Our shopping Centre Approach 

Consumer and Tenant Centric

5. Tenant and Consumer Centric EDM's 

Regular, relevant communications are vital to 

consumer engagement. It is also guaranteed to be 

seen as a powerful value add from centre 

management. Producing regular electronic newsletters 

allows us to provide information to entice customers 

back into the centre for a multitude of reasons. 

For most centres and tenants, the production of an 

EDM is laborious and troublesome. Where Macrison 

shines is we do everything to ensure great EDM's and 

we have a great track record of success. 

                                                                   



Our shopping Centre Approach 

Consumer and Tenant Centric

6. Creative, Content, Production and Design 

One of the greatest failings in creative, content development, production and design is the brief. This is why all 

agencies accept Macrison charge variable pricing on these services. They claim it's because the client rarely 

provides a comprehensive brief and therefore expects constant changes.  

At Macrison we undertake all creative, content development, production and design and we offer all these services 

at a fixed price. 

We are able to do this because of the relationships we build and the detailed and comprehensive way we manage 

our clients.                                                                    

Samples from our killer portfolio follow! 



Portfolio

Brand Refresh for Emerdyn 

Preparing the submission to win UWS this 

Woolworth's contract - we did all the 

course work design



Portfolio

From Fridge Magnets to complex 

promotional photo shoots 



Portfolio

Production of Video Ads and recipes 

for client cooking channel - we have 

full digital production capabilities. 



Portfolio

Posters, Banners, Brochures and so much more...



Websites



Apps Under Development



Our shopping Centre Approach 

Consumer and Tenant Centric

7. Technology and Innovations 

At Macrison we pride our ourselves on our ability to innovate and excite our customers. In approaching Mirvac we 

are keen to implement a number of innovative and technically advanced solutions to drive higher consumer 

engagement and drive up tenant satisfaction. Our vision includes:                                                               

Bringing the centre to life digitally using 3D 

Using Beacon Networks capabilities for 

our unique loyalty platform and for 

driving app features 

Using augmented reality concepts to

create new visitor experiences and

enhanced marketing opportunities for

the centre and tenants



Our shopping Centre Approach 

Consumer and Tenant Centric

8. Tenant centric and dynamic website 

Shopping centres face a difficult challenge when considering a website that will meet the marketing needs of the 

centre and its tenants.  We have a lot of experience in building and managing multi-user websites. In a multi-user 

website, while maintaining appropriate security and controls, we are able to free up tenants to make full use of 

their allocated space on the website. We or the tenant can post content, blogs, specials and other requirements to 

their page on the centre site. This creates greater consumer engagement. It also assists google bots to generate a 

greater presence through google SEO. 

9. Center Centric App 

Having a Tenant Centric website allows you to have a centre centric app. What we mean by this, is we can build 

and develop an app associated with a shopping centre that represents all the tenants in the centre. We can 

advertise tenant specific specials or centre events. We can value-add so that people want the app and then we can 

use the app for higher engagement and greater sales.                                                    



Our shopping Centre Approach 

Consumer and Tenant Centric

10. Analytics, Reporting and Account Management 

We operate as part of your team. Your success is our success.  No stone is left unturned to maximise engagement 

and achieve results. We're accountable for our actions and our results.                                                              



One Chance... 

For One Year... 

At One Centre... 

AND 

Let our "Results" speak for themselves!


